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One way to uplifts and mo i ) 4 i

agripreneurship, Agriprellieurship is wid:re ::lszfo - Loum.l'y S‘ e S
. : pe than agribusiness.

Before dlsCLISS}ng further it is necessary to distinguish the difference between a farmer
farm manager and agripreneneur. A farmer is a person who cultivating land, a farm manager is ;;
person who oversees farm operations, and an agripreneur is a person who finds opportun:;ties to
make the most of agricultural output. Most of agricultural output means thinking of how to
convert raw agriculture produce into products that have higher value-added. For This purpose
person is capable in tapping into innovation and markets.

When agripreneurs are able to utilize business processes and resources to convert
agricultural commodities into higher-margin products, they can compete even in the export
market also.

A simple term for this is agro-processing, and if the export markets are successfully
tapped, this can stimulate even greater farm production, thus bringing more income 10
agripreneurs and even farmers who work together with them.

Improved purchasing power of agripreneurs and farmers make them a viable consumer

market base. Increasing production is not enough, it is necessary (0 inculcate the spirit of
entrepreneurship among farmers,it has the potential to contribute to a range of social and

economic developments such as employment generation, income generation, poverty reduction
Ith and overall food security in the national economy.
men investing in the agriculture sector,

Id be encouraged 10 become

and improvements in nutrition, hea
While agripreneurship can start with business
particularly in value-adding, the farmers themselves shou
agripreneurs.
At present, most of the country’s farmers are
rice,wheat,corn etc. that are mostly sold to traders wh
country’s farmers are also fragmented or not organized, making them

engaged in producing traditional crops like
o end up making more money. Most of the
vulnerable to exploitation

by traders.
So how do we encourage our farmers to become agriprencurs, especially in high-value
agriculture?
armer the owner, then certainly the farmer

If a farm can be considered a firm, and the |

nage the farm profitably and 1o surmount the

must be equipped with entreprencurial skills to mi
challenges faced by the agricultural scctor.
Government and non-government 0rg
farmers to become entreprencurs, and that is no ¢
basics of business management and accounting, &
(SCUs) and the regional offices of the Department of Agriculture (DA) can
training farmers to become entrepreneurs, Big companies that source semi-pro
from products can also train farmers 10 become agriprene

anizations (NGOs) can also provide the training for
asy task beeause they need 10 be taught the

nong others, Suate colleges and universities
also cooperate in

cessed products

urs.
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In transforming farmers into agripreneurs. the Inclusive Market-Oriented Developmen (IMOD) <

framework with a value chain approach be adopted. If farmers are assured of markets fo, raw

and processed products, especially for export, they can be encouraged _lo s and invest iy
tives and try innovative approacheg to

agro-processing facilities, borrow from banks and coopera

production like block farming.
Once farmers realize that processed products have higher value-added, they can innoyg

or develop more products from raw farm produce, and even plant other crops that can pe
processed into more finished products. This is called innovation.

The block farming approach can also make production more efficient because this wijl
allow farmers to organize into smaller groups and pool their resources to adopt mechanization
and other farming technologies. And through that they earn more. That is inclusiveness!
Organized farmers who get better incomes can also adopt measures to make their farms more
resilient to the effects of climate change. This can range from planting cash crops that help check
soil erosion and act as windbreakers for smaller and more vulnerable crops, to investing in
facilities like small water impounding systems so water is still available during the dry season,
That is resiliency!

Since the youth are more receptive to adopting and even experimenting on various
technologies, they can be more innovative than those who have been into farming for many

years.
The youth are also very familiar in Information and Communication Technology (ICT)

that they can easily apply in their quest to become agripreneurs.

The youth taking the lead in value-adding and farmers providing the raw materials using
efficient farming practices is also an excellent strategy in Jjump starting agripreneurship in the
countryside.

This type of partnership between farmers who still are hesitant to go into value-adding
and the youth who are eager to start their own businesses in agro-processing can be facilitated by
the DA. NGOs. SCUs and local government units.

Possible arcas of entrepreneurship development in agriculture :

Nowadays, Easy access to technology, emergence of micro financing, liberalized
government rules, awareness and training programmes on agri and allied sectors and finally
changing mindset of the highly qualified people to go for self employment in the field of
agriculture have contributed significantly in enhancing the potentiality for agripreneuership i
India (Bairwa er al., 2014). Agriculture have several areas of entrepreneurship which i Irsdlpﬂin
activities like, Dairying, Sericulture, Goat rearing, Rabbit rearing, Floriculture Fish _“C : e‘ i
Farming, Sheep rearing. vegetable ’cu.]!ivation, nursery farming, farm foresr’ry(Paezes‘ Shl’"PP
The possible areas of cmreP"e”em:Sh'P In agriculture are:- Rt
1- Agro produce pro_cessing units - There. units do not manufacture any new prod
merely process the agncu.hure p'roduce. e‘.g. Rice millﬁ. Dal mills, decorticating millg ctcucr. e
5. AgFo produce manufacturing units — These upjy produce entirely new products .bnqed on

. . . as the main raw material, E. o -Supar 1 .
tural produce + BeBe-sugar factories, Boke
the agricul S Bakery, Sty b
' oard

units etc.
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’T:x—gro-inputs manufacturing units — These units produce goods either for mechanization of
agriculture on for increasing manufacturing plants, e.g.-Fertilizer production units  food
processing units, agricultural implements etc.

4- Agro service centers —These include the workshops and service centre for repairing and
serving the agricultural implement used in agriculture.

5. Miscellaneous areas — besides the above mentioned areas, the following areas may prove to
pe encouraging to establish agri enterprises such as setting up of Apiaries,feed processing units,

seed processing units, mushroom production units, commercial vermin-compose units, goat

rearing farmers club, organic vegetable and fruits retail outlet, bamboo plantation and jatropha

cultivation.

Conclusion :

Agripreneurship is the need of hours to make agriculture a more attractive and profitable
venture. It is clear that there is a great scope for entrepreneurship in agriculture and this
potcntiality can be tapped only by effective management of agri elements such as — soil, seed,
water and market needs. An individual with risk bearing capacity and a quest for latest
knowledge in agriculture sector can prove o be a right agripreneurs. The agriculture sector has a
large potential to contribute to the national income while at the same time providing direct
employment and income to the numerically larger and vulnerable section of the society.
Agripreneurship is not only an opportunity but also a necessity for improving the production and
profitability in agriculture and allied sector.
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Assistant Professor
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Business research is a field of practical study in which a company obtains data and
analyses it in order to better management of the company. Business research includes collection
of information about financial data, consumer feedback, product research and competitive
analysis. Business research enables executives and managers to better understand their company,
position holds in the financial as well as goods market and how to improve that position.

Business research involves establishing objectives and gathering relevant information to
obtain the answer to a various business issue. Business research conduct to find out answers
about business-related question, such as what is the target market of product? Who is your
customer? Why customer purchases your product? What are the expectations of customers?

Business research can also be used to solve a business-related problem, such as determining how

to decrease the amount of excess inventory on hand, how to cover losses, how to handle

customers’ expectations. Adequate planning and information-gathering are essential to derive

results for business.

Definition e
Business research is a process of acquiring detailed information of all the areas of

business and using such information in maximizing the sales and profit of the business. Such a

study helps companies determine which product/service is most profitable or in demand. In

it can be stated as acquisition of information or knowledge for professional or

ortunities and goals for a business.
as target customer, marketplace. trends,

simple words,
commercial purpose to determine opp

Research on aspects related to business, such
financial practices, this can help predict trends, project sales, spot

production processes, and
blems. Different types of business research will help how

opportunities, and avoid potential pro

to maximize sales, customer satisfaction and profits.
h is essential to collect facts and statistics about a company’s customers,

Researc
are able to make better

employees and competitors. On the basis of these numbers, companics
managerial decisions. The collected statistics are organized into reports and the management
team uses them to take action. A good rescarch mechanism is essential, irrespective of the size of

pany and its client base. Rescarch is imperative for staying competitive in the market.

the com

Importance of Research in Business
Businesses conduct research for many r
about consumers and business cuslomers. Thekey function of management is take decisions and
without help of the research and analysis of present situation and future forecasting, decisions
may not be effective. So rescarch helps to take right decisions. Based on research, management
can make intelligent and wel] informed decisions.
rmine what potential customers want, which can guide
ast of what are
I
Email - rcscm‘chiourncv.’.ﬂl_al_g_ll\,ﬂil,-w/m

casons, such as gathering crucial information

Business research can help to dete
business towards development of better products and services. It can keep abre
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competitors is doing and help to spot marketplace

and industry trends. Rese

analyse how various departments of business are Serlbrin arch provides data to -
. . . E . y . L
performance against projections. . and then compare their L
p

~ :"
1.Testing of new products- Business research tests the possible success of frest S
Businesses need to know what kinds of services and products consum‘é rcs; P >
] . e . § ! rs want before the ¥
produce them. Research will reduce risk. Research can help design a new product or servi y ¥
B - e . Servic -
figuring out what is needed and ensure that the development of a product is highl g 3
towards demand. S highly targeted P
2.Guaranteeing adequate distribution- Businesses can also use research to guarantee sufficient !
distribution of their products. For instance, a consumer products’ company might want to speak
with merchants about the various brands they offer. The outcomes of the business research can :
help managers decide where they need to increase their product distribution. 2
i

4

3.In-house research is required for professional and self-development of the workers through
training and mentoring. Organisational research and analysis would also be needed for
assessment of performance management, process reengineering, departmental assessment and
well-being of staff members.

4. Undertaking research can help a company avoid future failure- Carrying out research can
also help a business determine whether now is the right time to expand into another town or
whether it needs to apply for a new loan. It may also help a smal! business decide if a process
should be altered or if more needs to be. d'i‘)ti‘l;ei;tb;::gneetygihe requirements of the customer base.

.

5. Studying the competition- Businesses. fréqueﬁfl?;ﬁ_ﬁke use of research to study key rivals in
their markets. Businesses will often begiﬁvwith s,gciq_lj}c!ary research information or information
which is currently accessible. Research is important for ‘any organization to remain competitive
in the market. The top function of research is to supply a business with an outlet to correctly
determine its customers. With the help of surveys, an organization can analyse the preferences of
its target consumers. Furthermore, these studies could also provide a business the chance to
examine its competitors in the industry and analyse and emulate key strategies which could help
in its operations.

6. It can also help in the recruitment of employees-Through proper research lhn.l human
resource managers are able to determine and recruit qualified manpower, Recruitment of workers
with the right skills and attitudes aids the company to improve its productivity levels. Research
for the right staff members can be done via the internet, consu
higher learning,

ltancy firms and institutions of

7. A proper knowledge of the employees and healthy conversation would be important t‘;\ct‘orf
for a manager to boost performance of the individuals in the team. A good ;‘\ppmuch,‘\\'n‘mun%l
attitude and behaviour of the manager with proper systems set up would certainly call for sound
research to understand and improve the systenm.

ess, the company

8. A business is able to make knowledgeable decisions- In the research pro¢ o
, y anc

e : it develop a strateg
is able 10 obtain information about key business arcis, analyse 1t develop & strates i
. anaeeme yften nclude
distribute  business information. Reports, pmwdcd to the top management, of
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information on consumer and employee preferences and all the available routes for sales,

Management uses this information to decide the beg

marketing, finance and production.
f business operations. Inijg|

strategy. Research is a prerequisite at all stages and phases o
research is required to gauge whether getting into the given type of busincss would be profitable
and whether there is demand for the proposed product.

Conclusion
Global business is a combination of amazing opportunities and extraordinary challenges.

In order to understand the dynamism of businesses and to exploit opportunities, organizations
need access to current, accurate, and actionable inputs and knowledge for strategic decision
making this requires research. In a modern world business research is a key part of any
development plan or success plan. For this purpose research culture is necessary, there are a
large number of educational institutions arising to meet these demands. Businesses also conduct
in house business research. Research on customers, research on market segments, industries and
competitive companies enables business to stand in dynamic market.
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